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About 
The Ghana Beverage Awards is designed to celebrate excellence and innovation across every category of 
the Ghanaian beverage industry.  

ü GBA rewards the beverage players with the most original concept. 
o Originality can be demonstrated through the singularity of the product, innovative 

positioning and integration of new technologies, design and architecture, advertising 
campaign etc.  

o The concept must be viable, expandable and profitable.  
 

Why GBA? 

ü By entering the Ghana Beverage Awards, you can be assured that both your brand and your 
products are given the needed visibility to propel your business to a higher height.  

ü Being successfully shortlisted provides a hallmark of success that will prevail long after the awards 
ceremony draws to a close.  

ü This trusted brand recognition highlights the contribution that your company’s products and/or 
services are making to the industry and Ghana in general. 

ü The Awards provides a platform to interact with stakeholders in the industry. 

 

Categories 

The award categories are divided into two main parts; product specific category and general categories 

Product Specific Category 

This category concentrates on rewarding specific variants of beverages. Applicants are allowed to 
enter this category according to their production specialty/specialties. E.g., beer, bitters etc. 

General Category 

This category honours outstanding achievements and innovations in all aspects of the beverage 
production: Products, packaging, technologies, marketing, business processes, environmental 



friendliness etc. It also gives consideration to overall the achievements of the beverage company 
during the period under review. 

Nomination form sections 

Product Attributes 

This section will look the content of the product, packaging/appeal, safety and its competitiveness on the 
market. It answers the question of why one should choose your brand over another. It also teases out the 
unique selling points of the products under consideration. Customer-product relationship is one key 
element that will be investigated here. The award-winning product must demonstrate a thorough knowledge 
of customer needs arising from properly conducted market research. 
 

Business Impact 

The Business impact generally looks at the internal business operations of a company which enable them 
to produce high quality products.  The winner is required to demonstrate a strong overall financial 
performance in terms of revenues, revenue growth, operating profit margin and other key financial metrics. 
This section probes how the award winner is able to acquire new customers given its product strength and 
at the same time enhance retention of current customers. The winner of this category should also show a 
record of productivity through their ability to churn out high volumes of the product or brand annually. This 
section will discover how organisational culture translates into strong commitment to product quality and 
customer impact, which in turn enhances employee morale and retention. Employee turnover rate is a key 
indicator.  

 

Corporate Citizenship Impact 

The award winner must be able to demonstrate adherence to industry regulations, tax compliance, 
environmental protection and Corporate social responsibility and their progression in the area of 
employment.  

 

 



Communication  

This section seeks to know award winner’s media use, knowledge of new and diverse means of 
communication and general attitude towards brand communication and positioning. 

 

CONTACT US 

Global Media Alliance, Osu Badu Street, West Airport. Or call 0274246831 or 0202222055  

Ghana Beverage Awards, Inspiring excellence in Ghana’s Beverage Industry. 

 

 

 

 

 

 


